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Knowledge navigation — Leading the Ship

1SRN AR




= .-K Navngatlon Slgnals. ......

,,,..‘~

e

e g
e — ~
B—

— — ﬁii'ar—:;—

_,__..n

e

—~ -

June 2009 by Professor Leif Edvinsso“n‘; o



This is the Enemy:

IGNORANCE

This I1s your Weapon:

KNOVWLEDGE

FUTURE SCIENCE.....



OUR FIRST ANNUAL RANKING OF 20 WHO NEED A BIGGER STAGE ~ AND FIVE WHO SHOULD EXIT

19. voltme 02
DECEMBER 08 / JANUARY 09

A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN

mternational 20 hubs
@ EDIEN A serious shopping list

The 2009 GLOBAL FORECAST iy

The faces, forces, policies and products that will
shape the world in the year ahead

01 Global leader
05 Hot regions

10 Smart brands
15 Flashpoints
20 Fresh heroes
25 Media stars
0 Happy ideas




. WAmssmiw cnsemrvas

Rebuilding the Global Economy:

Crisis and Opportunit
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{ 4 APEC CEO Summit

Singapore 2009 2w 4Nowmber2008


http://ceosummit.apec2009.sg/home.aspx




Intangible particles....

Accelerator..
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New Agenda.....



http://upload.wikimedia.org/wikipedia/commons/8/82/DTI-sagittal-fibers.jpg

capital is still uncharted territory and few

In most companies, the management of intellectual
executives understand how to navigate it.
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TOP IC COUNTRIES

Finland
Sweden
Switzerland
USA
Denmark
Norway
Singapore
Netherlands
Canada
China ?7?7?

BENCHMARK

Carol Y.Y. Lin & L.Edvinsson

Source: Journal of Intellectual Capital , No 4, 2008

elected as a Highly Commended Award Winner
at the Literati Network Awards for Excellence 2009



Overall

Human capital l;/;e;rilfaelt Process capital Iizr;)eil/\é?l Ficgzr;t(;? | Intelle_ctual

capital
Country | Score [Ranking|Score|Ranking | Score |Ranking|Score |Ranking | Score [Ranking| Score |Ranking

China [4.13| 39 (530 25 |[352| 33 |212| 27 |7.45| 38 (2252 36
Denmark| 8.10 1 6.61 4 7.41 2 5.74 7 9.68 9 |37.55| 5
Finland | 7.79 4 16.61 4 7.73 1 7.31 3 955| 18 |[39.00f 1
Austria 14 8 6 12 9 10
Japan [6.75| 13 |461| 37 |564| 19 |7.04 5 9.60| 16 [33.63| 14
Netrc‘fs”a” 685| 11 [6.95| 3 |679| 10 |519| 8 |9.72| 5 (3551 8
Norway | 7.69 5 596| 17 |7.09 5 468 14 (10.00f 1 |3542| 9
Sweden | 7.93 2 6.28| 11 |7.19 4 7.77 2 9.62| 13 |38.79| 2
USA | 7.59 6 599 15 |[7.05 6 7.18 4 9.88 2 |37.68| 4

*ranking is based on 40 countries by Dr Carol Lin, TICR, 2009
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The New Starting Point :
: The World Bank Institute‘s Conferences
Club of Paris

on IC for Nations, regions & Communities

Intellectual
Capital for
Communities

NNTIONS, REGIONS, nnd CITIES
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A process view: Generators and Time Flow

10.
product
innovation

8.
co-operation/
knowledge
transfer

27.
financial
025Y — 1Y results
0,25Y — 1Y L ’
product
process
>2Y
oy =2y,

28. image/
brand

1Yy -2Y

5.
employee
motivaion
leadership

Strong impact
el \/ery strong impact
PP Generator

0,25Y - 1Y,

Y = Year

© InCaS Consortium

CEA-PME

Fraunhofer Institut

Produktionsanlagen und
Konstruktionstechnik

UNIVERSITAT POLITECNICA
DE CATALUNYA




XI{\lcetwork
ommunity
Recipes



.....IC & Knowing as a social interactive
process...

Calg-Restaurant Schottenring 1010Wien

facebook



http://sv.wikipedia.org/wiki/Bild:BarackObama2005portrait_edit1.jpg
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Intelligent K-Regions

Social Renewal based on Social innovations,
Futurizing, Volonteers

and Digital Collective Commons.

KiZ - Knowledge Innovation Zone

Future Center as Connecting bridge between local
_society and global opportunities.

Source: C. Varga, D. Amidon L.Edvinsson,
et al
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RETHINKING URBAN LIFE: MONOCLE’S BRIGHTEST MINDS ON GRIDS, GRIME, SCALE AND SURPRISE

| . issue 25 . volume 03
i JULY/AUGUST 09
: ' 50 People, places and products

'A BRIEFING ON GLOBAL AFFAIRS, BUSINESS, CULTURE & DESIGN ~  to improve your life

2 5 Cities where the living is more
relaxed and rewarding

20 Dates for your summer
cultural diary

1 5 Staple accessories for travel,:
“town and beach

Where to live and work? _
The Most Liveable Cities Index 10 G535 em e
‘Our 2009 survey of the TOP 25 CITIES for quality of life: 05 Dovecperswho have the
who’s improved, who’s slipped and who’s dropped out of _ O { Firm that continues to
iMonoc’le s global ranking of the places that have it sorted engineer the world

WIEN
no 6

27% for scale and connections

23% for infrastructure
and sunny disposition

15% for its breadth of offerings
and opportunity

10% for food and vistas

10% for its intimate scale

10% for its airport

5% for urban edge



Sustaining Economic Viabillity...

Space for New I\/Iinsets


http://www.sr.se/sida/default.aspx?programid=3534

Skandia Future Center
The World's First Future Center 1996
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Source: leif.edvinsson@unic.net



SOCIETAL POLICY INNOVATIONS

MIND
LAB

www.mind-lab.dk



http://mind-lab.dk/

Experiental K platforms

// Hong Kong & & M X
e Northern Light Science & Technology Parks

MILTON EXpRRTS
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Recipe Book
for Future
Center
Growth
Approach

The virtual tour:
www.futurecenters.eu
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The Training Dialogue




SOCIETAL ENTREPRENEURSHIP —
the New Value Creating Space
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Societal entrepreneurship is an
innovative initiative that

develops welfare services.”
WWW.KKS.SE



http://www.kks.se/
http://www.kks.se/

ACSI

Alto Camp on

Societal and Social Innovations
June 28 - July 6, 2010
Helsinki, Finland

alvar aalto ...

3 legs, Academical, Political and
Business Entrepreneurship


http://www.finnstyle.com/stools.html
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Lelf Edvinsson

Professor of Intellectual Capital
leif.edvinsson@unic.net
Phone: +46 70-592 50 /8
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